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Gen Z is transforming sports fandom, trading traditional TV and live events for 
interactive, gamified digital experiences. In this whitepaper, discover how immersive 
platforms like Roblox are unlocking unprecedented ways for leagues and brands to 
connect with the next generation of sports fans.

Sports 
on Roblox
Engaging the Next Generation of Sports Fans



Transforming 
sports fandom in 
the digital age
Historically, sports built new generations of fans through 

shared family rituals like gathering around the TV or 

attending in-person games. But, with Gen Z, the first true 

digital natives, those traditions are evolving. Generations 

growing up in the digital world consume far less linear TV, 

gravitating to social and gaming channels where 

connection is instant and interactive. For leagues and 

sponsors, this shift represents both a challenge and a 

chance to reinvent the fan experience. So, how can the 

sports world evolve fast enough to capture the loyalty of 

the next generation of fans?



The digital age has ushered in a world of near-infinite 

choices. With the proliferation of digital and social media, 

the competition for a meaningful share of attention is 

increasingly challenging for brands, rights holders, and 

media companies. For brands and sponsors, this means 

partnering with leagues not only to amplify visibility but 

also to strategically position themselves within moments 

that offer deep fan engagement.

Meanwhile, younger audiences increasingly find their own 

entry points to sports and are less likely to embrace the 

same shared sports consumption experience as past 

generations. For example, Gen Z tends to gravitate toward 

seeking personalized, gamified, and participatory social 

experiences. For them, participating in sports might mean 

managing a fantasy team, following players or celebrity 

fans on social media, or connecting with other fans 

through groups and watch parties.



This shift creates an opportunity to not only meet these 

evolving preferences but also reimagine how brands and 

leagues connect with younger audiences. Immersive 

platforms like Roblox, which unlock co-creation and 

collaboration while engaging millions of people worldwide 

every day, are uniquely positioned to add value to the lives 

of digital-native sports fans where they are most active.

Increasingly, Gen Z is exploring their interest in sports by 

turning to sports-themed immersive worlds on Roblox. In 

fact, more than 80% of those exploring sports experiences 

on Roblox are under 35.2 By offering a blend of 

personalization, gaming, and social connection, Roblox 

bridges the gap between traditional sports and the digital 

spaces where Gen Z spends their time and builds 

communities.   

Roblox partnered with Futures Sport & Entertainment to 

explore this increased engagement in sports-related 

content and the expansion opportunities for brands, 

leagues, and sponsors seeking to engage the next 

generation of fans on Roblox. The report also quantifies 

the brand exposure and earned value for leagues and their 

sponsors from reaching key audiences in immersive 

environments.
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88.9M
daily active users are on Roblox1
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Game on: the expansion of sports 
experiences & audiences on Roblox
Over the past few years, sports-related content on Roblox 
has gained remarkable momentum, reflecting a growing 
interest from fans. As of Q3 2024, year-over-year sports 
experiences have added 28% more daily unique players 
and grew total hours engaged by 26%.3

This growing momentum reveals a deeper trend in how 
fans want to experience sports. Roblox offers a wide range 
of sports experiences, from league-affiliated games to 
unique non-league experiences, allowing fans to connect 
with sports in creative and personal ways.



Coincidentally, the consumers engaging with sports on 
Roblox are the audiences leagues want to attract. Unlike 
the linear audience of mainstream sports, which tends to 
skew significantly older, the Roblox sports audience skews 
much younger than linear TV audiences or viewership on 
streaming platforms. A 2023 survey by Kagan revealed that 
71% of sports viewers on TV are over 35 years old,7 whereas 
the Roblox sports audience’s average age is approximately 
18 years old.8

500M+
hours were spent by Roblox users 
immersed in sports experiences 
in 20244

Major sports leagues like the NFL, NBA, and NHL are 
expanding their global reach by hosting games in new 
markets, launching global fan programs, and establishing 
European offices dedicated to their international 
expansion. Roblox is well-positioned to support these 
efforts. With 88.9M users across 190 countries, the platform 
can attract users from an impressively diverse geographic 
footprint to its sports-themed immersive experiences.5 
Having a presence on Roblox helps leagues engage the 
next generation of fans on a global scale. Knowing that the elusive Gen Z consumers are engaging 

with sports content on Roblox, it presents a unique 
opportunity for brands, teams, leagues, and federations to 
rejuvenate their fan base and connect with the next 
generation of fans in new ways. Unlike social media, where 
engagement can be unpredictable, Roblox allows leagues 
and sponsor brands to shape how they show up on the 
platform in a more consistent, curated, and  
brand-aligned way.

Roblox delivers an expanded audience on a global level

Two-thirds (66%) of players engaged with 
Roblox sports experiences are outside the U.S.6

More than half (54%) of the hours engaged are 
by players outside the U.S.6 

71% of TV sports viewers are over  
the age of 357

80%+ of the Roblox sports experiences 
audience is under the age of 358
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In the sports world, a year-round engagement strategy isn’t 
just a nice-to-have; it’s a game-changer for sustained 
growth and fan connection. One obstacle that major sports 
leagues face is fluctuating TV consumption throughout the 
year. For instance, linear viewing hours per month for 
dedicated live broadcasts of major sports leagues can fall 
to less than 3% of total viewing hours per month during 
the off-season.9 



As a result, sports organizations are increasingly looking to 
digital, social, and gaming channels to enable fans to 
interact with their favorite sports throughout the year.

Gaming platforms like Roblox present an opportunity for 
leagues and sponsors to maintain fan engagement both 
in-season and off-season and build lasting connections 
with fans. 

43%
of total annual hours spent in a 
league's Roblox experience were 
outside of their regular season10 
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Measuring the value of sports 
partnerships on Roblox
Futures Sport & Entertainment helps sports teams, leagues, federations, and Fortune 500 brands better understand their 
visibility, earned media value, and impact on fan behavior, from sports leagues and properties to sponsors. Roblox partnered 
with Futures to leverage the organization’s expertise in tracking and optimizing brand presence, aiming to measure value for 
leagues and sponsors, spotlight the highly concentrated Gen Z audience already exploring sports on Roblox, and emphasize 
the potential for rapid growth in the platform’s sports genre.

Methodology

Futures used proprietary image recognition software to analyze gameplay footage from three 
Roblox sports experiences and track the presence of sports branding during typical gameplay.11 
This analysis determined the average seconds of league branding shown to Roblox users per 
hour of gameplay.

Futures then combined this average with user data from Roblox, which detailed total hours of 
gameplay by age group and country of origin. Multiplying the average branding exposure per 
hour by the total gameplay hours provided the total seconds of league branding seen by Roblox 
users in each country. Every 30 seconds of branding exposure was counted as one impression.

Finally, Futures calculated the earned media value by combining total impressions per country 
with country-specific cost-per-impression rates provided by media buying agencies within the IPG 
network. This process determined the earned media value for league branding across the 
analyzed sports experiences.
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Futures’ Media Valuation Report Key Findings:12

20min

During gameplay observed within sports experiences on Roblox, branding 
was visible on the platform for approximately 20 minutes per hour of 
gameplay. This is significantly more exposure than typically observed for 
branded physical assets during a linear TV broadcast of a sporting event, 
where a team or league logo at midfield or center court might only be 
visible for 4–5 minutes per hour.

$608CPM
In the case of the branded sports experiences included in this analysis, 
Futures calculated that this exposure was found to have an earned 
media value of $608 for every 1,000 hours engaged.

$300M

With more than 500 million hours of sports-related gameplay on Roblox in 
202413, this represents more than $300 million in potential earned media 
value for sports leagues and their partners (many league sponsors receive 
only a small fraction of this value from an entire season of TV broadcasts). 
Further, the platform lets brands, sports teams, and leagues showcase their 
presence while partnering with Roblox to create immersive experiences, 
custom avatar items, integrations, and targeted ads to deepen fan 
engagement.

54% The audience demographic here is the key connector too, as unlike earned 
broadcast media value, the majority (54%) of this earned media value is 
with consumers in that prime 13–35 year-old demo.14

Roblox can deliver a highly concentrated Gen Z audience, while also offering 
valuable opportunities to engage international audiences and sustain 
meaningful fan engagement even during the off-season.
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Measuring brand impact in sports 
experiences
According to early results from two Kantar brand lift 
studies, branded sports experiences on Roblox 
demonstrate significant impact across key performance 
metrics. On average, these experiences consistently 
outperformed Kantar sports industry norms, driving 
notable increases in brand awareness and favorability. 
Users who were exposed to these activations were more 
likely to recognize the leagues (up to an 11pp lift) and view 
them favorably (average 12.5pp lift) compared to those who 
were not exposed. Favorability metrics outrank Kantar’s 
sports industry norms by more than 10pp, showing that 
this Roblox audience is responsive to engaging with the 
leagues in this immersive way.15

Roblox gives leagues and sponsors a unique opportunity 
to connect with audiences through immersive and 
interactive experiences. The platform’s customizable 
features enable brands to create authentic, creative 
activations that resonate with users. These partnerships 
not only enhance brand recall but also drive measurable 
cross-channel engagement — whether it’s boosting social 
followings or increasing merch sales. 

Users exposed to sports 
experiences on Roblox agreed they 
were 11pp more likely to watch 
games and sporting events games 
or events that season.15
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The future of sports on Roblox
Roblox’s continued growth presents a powerful opportunity for sports teams, leagues, and sponsors to connect with a 
thriving and engaged audience. The platform not only drives meaningful reach and significant earned media value but also 
opens doors for innovative partnerships that benefit the entire sports ecosystem.



By collaborating with Roblox developers, leagues and brands can create engaging, gamified experiences that immerse fans 
worldwide — unlocking the platform’s full potential to drive awareness, favorability, and engagement across various 
audiences.



Through sports-themed immersive experiences, leagues and sponsors can bring their brands to life in ways that resonate 
with younger audiences, such as Gen Z. Whether reaching domestic or international audiences, these experiences can 
extend beyond the confines of the sports season to create lasting connections with the next generation of fans 
throughout the season and beyond.
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Sources:

1  Roblox Q3 2024 Earnings Report, DAUs.

2  Roblox 1P Data, January 2024 to November 2024.  

3  Internal Roblox Sports Experience Data, Q3 2023 & Q3 2024.

4  Roblox 1P Data. Total Sports Genre Hours Engaged. January 2024 to November 2024. 

5  Roblox Q3 2024 Earnings Report, DAUs.

6  Roblox 1P Data, January 2024 to November 2024.

7  U.S. Consumer Insights Survey, Q3 2023. © 2024 Kagan, a media research group within the TMT offering of S&P Global Market Intelligence. 

8  Roblox 1P Data, January 2024 to November 2024. 

9  Futures Sport & Entertainment analysis based on Comscore TV viewership data (November 23, 2023 to November 23, 2024).

10  1P Data Analysis. Blinded Roblox Branded Sports Experiences. January to November 2024. 2024: In-season (January to April, October to November) / Off-season (May to September).

11  Ads and advertising content can only reach Roblox users age 13, according to Roblox’s Advertising Standards.

12  Valuation Data From Futures Sport & Entertainment Reporting. 

13  Roblox 1P Data. Total Sports Genre Hours Engaged. January 2024 to November 2024. 

14  Roblox 1P Data. Blinded Roblox Branded Sports Experiences. January 2024 to November 2024. 

15  Kantar Sports Norms. Blinded Roblox Branded Sports Experiences Brand Lift Reports. Averages based on the deltas between the blinded Roblox branded experience brand lift reports.




Valuation footnote: Using Roblox 1P data, first-party gameplay duration data provided by Roblox, Futures converted the exposure time per hour of engagement gameplay into a total number of impressions (1 
impression = 30 seconds of onscreen exposure). The total impressions were then converted into an earned media value using a cost-per-thousand (CPM) rate for the respective country for each user. 



To learn more about Roblox’s operating metrics, see the “Special Note Regarding Operating Metrics” in the latest Form 10-K or Form 10-Q.
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https://en.help.roblox.com/hc/en-us/articles/13722260778260-Advertising-Standards

